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What Makes a Successful Campaign?
Have a project idea? Think you can reach your goal? The success of your campaign depends on the following:

Compelling Story:
Before you decide to crowdfund, ask yourself: “why would donors care about my project and what is interesting about it?” You will need to clearly articulate what your project is going to accomplish and why it is important. The more compelling story you can create, the more likely donors will get excited to support and share your project.
 
Committed Project Team:
Creating and promoting a crowdfunding project requires considerable time and effort from all members on your team. Successful teams divide the workload, communicate regularly, and are committed to put forth the work needed during all aspects of the campaign. A team with at least three dedicated members is recommended, but the more people, the more successful you will be.

Large Social Media and Network Reach:
All members of the team must be willing to actively promote their project through email and on popular social media platforms during their month-long campaign. Campaigns have a much higher success rate if the team has a large social media presence and high number of emails to contact. 

Asking Multiple Times:
Team members cannot be afraid to ask for money. The majority of your donations will come from personal contacts – family, friends, and community members within your network. If you don’t ask for a donation, no one will give. It might take five or more asks to the same person before they will donate.

Think you have the foundation for a successful campaign? 
[bookmark: _GoBack]Visit Crowdfund.berkeley.edu to learn more and to complete an application. If you have any questions, contact Ryan Lawrence, Associate Director of Digital Philanthropy, at ryanjl@berkeley.edu or 510-643-2285.
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